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Finally a comprehensive guide of green building products and services that will prove an indispensible tool 
for every one from investors to building occupiers. Act now to reach tens of thousands of buyers (distributors, 
suppliers and end-users), specifiers and investors of your green building or renewable energy offering in print and 
online. Bought to you by the people who created RFP Magazine and EcoBuild Magazine in association with Real 
Kaiten, the EcoCity guide is both an industry reference and a tool for the government and private sector.

More than just Classified listings

Your latest in thinking, technology and 
design! The guide not only allows organisations 

to showcase products (not to mention in a 

handy portable format that can be shared, indexed 

and consulted all year), it also gives you the 

opportunity to tell your story. In addition, it is the 

perfect way for potential clients to see what 

other certifications or credentials you have to share. 

Stand out from the crowd by sponsoring 

magazine style articles offering readers genuine 

information and to view project success stories.

Multiple Exposure Opportunities

Each listing will provide the name and contact 

information plus a description of the product or 

service and what other green labels, ratings and 
credentials it holds (turn over for details). Even the 

basic packages hit clients with the most important 

information about your product, but for those wanting 

to make a bigger splash announce your credentials 

through a sponsored feature article in prime 
position. The 100+ page guide will come complete 

with sections on different accreditation and certification 

schemes plus listings of institutes and other important 

resources. See below for more information.

Asia is rapidly advancing the green agenda. Now is the time to get green building technologies, 
products and services in front of the people who matter. List in the EcoCity Guide to connect with 
live projects today.
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EcoBuild Magazine is Asia’s first magazine on green building, eco-cities and 
greening energy. Covering the building lifecycle EcoBuild covers all areas of 
the green building and low carbon community from regulations, to financing 
through to the design and management of the buildings themselves.

EcoBuild was launched as a stand alone title in 2009 having previously been a 
supplement to the industry’s most recognised regional trade magazine RFP.

Here are some quick facts about RFP EcoBuild Magazine:

Each month goes to around 10,000 building owners, architects, property 
investors, facilities managers, project managers, engineers, sustainability 
managers and developers around Asia.

It gets to them by: 
- Direct delivery to the desks of a stable base of subscribers, 
- Through purchase at book stores in Hong Kong and Singapore
- At all significant green building exhibitions and conferences in Asia as well 
  as many other building and energy related events region-wide
- Plus online distribution globally

EcoBuild is fully bilingual in English and Putonghua.

The EcoCity guide is published by First Space Ltd.

REAL KAITEN Group productizes patents in green technologies, 
with a growing in-house engineering and R&D team to develop their 
applications for mass infrastructure projects in emerging markets. 
Its efforts are supported by active fund raising initiatives for project 
funding with private investment communities. It seeks partnerships 
with patent holders for green technology.

The EcoCity Guide’s exclusive online partner
 
Ecopoint is completely free to use for its community of members, 
from user content through to a standard listing for companies. 
Enhanced collaboration and promotional tools will be available at 
modest premiums. 

Ecopoint Limited is a member of the Kleef & Co Group, developed 
by Karma Technologies Limited. 

For more information, please visit: www.ecopoint.asia



Readers & Distribution
10,000 copies of the guide will reach buyers (distributors, suppliers and end-users), 
specifiers and investors at the following companies and public institutions:

 • Architects       • Facilities Management
 • Building and Construction     • Facilities Managers
 • Commercial Real Estate Services        • Financial Services and Investors
 • Consultancy Services      • Government / NGO’s and Associations
 • Contractors       • Green Technology FUNDS and Investors
 • End Users       • Interior Designers
 • Engineering Companies         • Materials & Equipment Manufacturers
 • Project Managers      • Project Owners
 • Engineers        • Property Developers

 • Environmental Certification Organisations             • Urban Planner

Copies will also be distributed at leading upcoming property, construction and renewable energy 
related trade shows and conferences all over Asia.

Distribution

By Region

32% Hong Kong

23% China

22% Singapore

9% Rest of World

4% SE Asia

4% India

4% South Korea & Japan
By Industry

20% End-Users & 
Facility Managers

29% Architects,
Designers & Urban Planners13% Investors

14% Developers

18% Construction & 
Engineering Projects

7% Product Suppliers

26% Corporate

19% Hospitality

17% Public & 
Government

14% Residential

19% Hospitality
24% Retail

By Sector
Investors & Project Decision Making Sector

Online Readership

• Over 5,000 unique viewers per month

• Average stays of over 2.5 minutes 

• Traffic and click through rates from people looking for products and services like yours



Types of Listing and Rates
Want more exposure to these important decision makers? 
A sponsored article is the most popular choice. Why?

•  Prime position at the beginning of the chapter
•  Three times more likely to be noticed than the next most 
    prominent advertisement
•  Show you know what you’re doing 
•  Explain your technology
•  Establishes credibility
•  Demonstrate prestige branding
•  Establish yourself as a knowledge leader

: SPONSORED FEATURE

Green buildings
   are SMART buildings
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Why LED Lighting?
Today, the benefits of LED lighting are well accepted and 

the technology is becoming more and more popular in 

a variety of commercial and residential applications. The 

benefits of LED are both design and operations related: 

Design benefits:

 •  High optical performance

 •  Instant 100 percent light output

 • Choice of colors and color temperatures

 • Dynamic color change

 • 0 – 100 percent dimming

 • Precise beam control

PEC - Thorn’s dynamic result-orientated PEC programme
The PEC programme is based on the principle that Performance, Efficiency and 

Comfort determine the effectiveness of lighting, its impact on the people using 

it and its impact on the natural environment. LED lighting delivers the right light 

on the right place at the right time.

Performance: Providing the best visual effectiveness

Efficiency: Conserving energy and effort, reducing CO2 emissions and waste, 

providing lighting that is practical and efficient to install, operate and maintain

Comfort: Giving people satisfaction and stimulation

Lighting Green? 
      Think LED. It’s as easy as PEC.
The unique combination of good luminaire design and LED technology can achieve the optimum level 

of Performance, Efficiency and Comfort. 

Thorn Lighting (Hong Kong) Limited

Unit 4301, Level 43, Tower 1, Metroplaza, 

223 Hing Fong Road, Kwai Chung, N.T., Hong Kong

T: (852) 2578 4303    F: (852) 2887 0247

www.thornlighting.com.hk

The importance of experience
As a leading international supplier of professional indoor and outdoor 

lighting, Thorn has years of experience of luminaire technology devel-

opment. Thorn and its parent organization, the Zumtobel Group, are 

active in the development of lighting standards and legislation.

Thanks to the Zumtobel Group’s extensive research and de-

velopment facilities and partnerships, Thorn is uniquely placed 

to combine the latest light source technology with their own 

expertise and facilities for optical and luminaire design. 

To learn more about where LED can take you, go to: 

www.thornlighting.com.hk

Operations benefits:

 •  Low maintenance - extremely long operating life 

(>50,000 hours)

 •  Cool light - no UV or IR radiation

 • Eco-friendly production – no mercury

 • Low wattage for energy savings

 • Reduced maintenance and no light source replacement

 • Compact light source for maximum design flexibility

Besides being both aesthetically and environmentally 

friendly, savings on maintenance mean that LED lights have 

an extremely attractive return on investment. However, the 

effectiveness and attractiveness of LED is often deter-

mined by the quality of the luminaire design.

In this new section we look at home and lifestyle 

choices that go beyond the decisions that you 

make at work through to the decisions that affect 

you, your friends and family. 

We start by looking at interior paint. The wall 

covering of choice for most across the region 

can be not only environmentally detrimental but 

extremely unhealthy. Paint companies tell us how 

bad it can be, what to watch out for and available 

alternatives.

That ‘freshly painted’ smell is not a good thing.  

Indoor air quality (IAQ) is often several times 

more hazardous to health than polluted outdoor 

air. Studies done by A00, a green architectural 

practice based in Shanghai, found IAQ in a newly 

completed flat in Shanghai was so bad that they 

were required to recalibrate their machines just 

to get an accurate reading.  When they did they 

found that the levels of pollutants were six or 

more times than recommended by the World 

Health Organisation. That is, if the WHO had 

recommended, for example, a maximum level of 

100, the levels present in the air were 600. IAQ 

improved twice a day when the windows were 

opened to air the house.

Think about it?
Maggie Chan from Nippon paint explains that 

traditional interior paint containing heavy metals 

such as lead are extremely harmful to humans, 

the dust is harmful if inhaled and particularly 

noxious to babies who might eat chips of paint. 

However she says “In this decade formaldehyde 

is a main concern.”

Formaldehyde is a VOC (volatile organic 

compound) that attacks the human respiratory 

system.  Most common associated problems are 

nose and throat irritation while studies have also 

linked exposure to high levels of formaldehyde 

as increasing the risk of certain types of cancer.  

Suffice to say that it is not good for you, and 

anything that is not good for humans generally 

is particularly dangerous around children and 

pregnant women. VOCs are emitted by paint (in 

a phenomenon known as off-gassing) and many 

other finishes and furniture making new homes 

more toxic than older buildings in many cases. 

Semannia Luk from Ecotec Natural Paint Ltd 

explains that Indoor Air Pollutants affecting our 

health include: VOCs, particles and humidity.

VOC
! There is widespread regulation of VOC emis-

sions, each region having its own VOC limits 

standard, explains Luk. Indoor flat wall paints in 

Hong Kong have a limit of 50 g/litre. In Europe it’s 

30 g/l, USA 250 g/l. 

!  Multi-nationals, anticipating future law-suits 

specify low-VOC paints in their corporate fit-outs.

!  VOCs emit slowly and often it can take years 

before health effects fully materialise.

!  Even paints within the legal VOC limits can 

produce negative long term health effects. 

!  Low VOC and formaldehyde free paint highly 

reduces the harmful effect. Luk says “we should 

look for truly non-VOC products, this means to 

avoid any contents of petro-chemicals.”

Particulates
!  Most dangerous are particulate matter from 

older lead based paint.

!  Regulation of particles emission (as mono

mer) is gradually under way in Europe, the limit is 

still under discussion.

Humidity
!  According to Luk, less humidity means less 

moisture in the air and thus less dust attaches to 

the moisture. In this environment people suffer 

less from breathing problems.

We can avoid these toxins by not buying high 

VOC in the first place and then by maintaining a 

well ventilated, low-humidity home.

Is it worth it?
The down side of natural paint is that it is expen-

sive and in some cases does not have some of 

the properties of petrochemical based formula-

tions. Though proponents say that it is worth 

it. People tend not to care about measuring 

payback so much when their own health is on 

the line. When we make decisions for our homes 

health zooms to the top of the list. There are 

super healthy options that can be bought online 

such as products made of naturally occurring 

Indoor air quality (IAQ) is often several times more hazardous to health than polluted outdoor air.

As we move into the months where mould climbs anew up 

the walls in Asian cities, speckled smudges blossoming over 

night across walls and ceilings. Unhealthy spores fill the air 

but are equally noxious chemicals the only alternative?

A slap of 

Paint
substances that mimic traditional natural paint 

fabrication techniques, such as the Real Milk 

Paint company. After studying the risks people 

will generally opt for the best they can afford 

based on their risk tolerance.

Practically speaking
Unfortunately, says Luk the harmful emissions 

from the old paint cannot be sealed by paint-

ing over. It is highly recommend to remove the 

existing old paint and replace with better quality 

natural paint. According to Chan  good quality 

green paint should have all VOC emitted in two 

hours, and two days for economical green coat-

ings. “If some of the furniture is painted in China, 

it is highly recommended to keep sufficient 

ventilation” she says. Low/no VOC paint means 

you can move in right away. However ventilation 

is always a good idea for good indoor air quality 

whether painting or not.

And finally, what about  
the mould?
In the past low/no VOC paint suffered from per-

formance issues. According to Chan advanced 

technology allows a balance between perfor-

mance and green concerns. “With a nearly zero 

VOC content (no VOC in formulation, indeed all 

the ‘zero VOC’ paint in HK are close to but not 

actually zero), some suppliers also give a silky 

smooth finish with excellent washability of over 

28000 times!” Some properties in the green paint 

are in fact superior to ordinary emulsion: the 

green coating system can cover hairline cracks 

and provide vertical water proofing. All Nippon 

green coatings are anti-fungus and tolerant to 

highly humid areas, says Chan. Mould Resistant 

“Ecozmo Paints don’t have the anti-mould or 

toxins that can kill the mould. As we believe, any 

chemicals / toxins that can kill germs could also 

affect us.” Luk says. “Our paints prevent mould 

the natural way. Moulds need moisture to grow 

so they are usually found on humid surfaces. The 

breathability of our paints together with good ven-

tilation help to keep the walls dry thus eliminating 

the key element required for mould growth.”

Tips on painting that’s good for the planet

Ecozmo

Nippon

The Real 

Milk Paint 

Company

Availability                    Price

Available in Hong Kong 

and other regional locations

Available locally and  

through a distributor

Available through online 

order system (postage 

charges apply)

White HK$270.00 2 L, HK$484.00 4 L, HK$1134.00; 

2 litre HK$308.00+ 2 L, 4 litre is HK$518.00+ 4L  HK$1201.00+

Odour-less All-in-one Interior Emulsion Paint  

(1L – HK$125 / 5L - HK$480)

Odour-less GOLD 5-in-1 Interior Emulsion   

(1L - HK$105 / 5L - $430)

2nd Generation Super 5-in-1 Interior Emulsion 

(1L - HK$88 - $95 / 5L - $405-$420)

US$10.95 plus postage /bag - Makes 1 Pint (.57 L) 

(16 oz. covers approx. 35 sq. ft.)

US$46.00 plus postage /bag - Makes 1 Gallon (3.8 L)

(128 oz. covers approx. 280 sq. ft.)

!  Plant-based and mineral-based ingredients will 

bio-degrade more easily than any petro-chemical 

products. 

!  Check if Flame retardant – Some Ecozmo paints do 

not emit harmful fumes when burned, safer for the 

occupants

!  Nippon’s eco paint doesn’t require removal of paint 

is required if the existing paint is in reasonable condi-

tion. Old paint film without high moisture or fungus is 

considered as good condition. 

!  Only buy what you need and use all the paint that 

you can.

!  Save water by not washing brushes each day on 

a long job – even rollers can be stored in an airtight 

plastic bag over night.

!  Some paint can be recycled or disposed of sustain-

ably if it is taken back to the manufacturer.

!  Do a company background check before believing 

what you buy.

“U.S. Environmental 

Protection Agency (EPA) 

puts paint on its 

top-five list of 

environmental hazards.”

: GREEN LIVING

1/2 page Ecozmo Ad
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: WOULD IT WORK HERE?
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In a PPP deal that links sustainability and a 

business opportunity we determine that Greater 

Manchester Waste Disposal Authority in Eng-

land’s project that turns waste into energy is an 

infinitely do-able solution to the increasing trash 

problem in Asia.

It is an unfortunate fact that human consump-

tion produces waste and to date the most 

common response is to put it into gigantic 

holes in the ground. Commonly known as 

landfill. In many places we don’t even bother 

making the hole first. While in poorer countries 

this practice has led to armies of the under 

privileged sustaining their own existence by liv-

ing off this trash it is hardly an ideal solution. So 

when at the high-level conference Infrastructure 

Asia Conference and Exhibition held in Jakarta 

Corey D’Abreo, Editorial Director of UK-based 

media company Infrastructure Focus outlined 

how Manchester City had entered into a PPP 

(Public Private Partnership) agreement to turn 

waste into power heads nodded that this could 

indeed work here in Asia.

PPP
For those unfamiliar with the concept, PPP 

is where government and a private entity 

undertake to work together on a project where 

the government need to deliver some infra-

structure or service for the greater good. At the 

risk of oversimplifying, whether building a dam 

or operating a toll road, the public sector aim 

to have spent less and got a better outcome 

than if they had handled the job themselves, 

while the private sector aim to make a return on 

investment usually through some toll or fee on 

an ongoing basis.

In developed countries PPP’s can work very 

well as there is plenty of experience in running 

them from both government and the private 

sector. If the private side has done their sums 

right, they can count on the anticipated return. 

In developing countries or where the rule of 

law is weaker PPPs can present risks from a 

political and legal perspective. But in those 

countries PPP can bring the most value to 

cash-strapped and experience-needy govern-

ments whose populations need infrastructure 

to develop. In particular, energy crises coupled 

with increasing consumerism makes the trash 

to power story particularly compelling.

The Deal
So the Manchester example comes at an op-

portune moment. According to D’Abreo the 

contract was structured so that the private 

sector partners would 

!  Design, build, finance and operate (DBFO) 

waste reception, treatment and disposal 

facilities capable of processing 1.5 million 

tonnes of municipal solid waste (MSW)  

per year. 

!  Procure a number of waste facilities as well 

as services to dispose of residual waste

Preferred bidder was a consortium comprising 

a 50/50 Joint Venture between Viridor Waste 

Management Limited and John Laing Infra-

structure Limited, with private chemicals group 

Ineos Chlor coming in to run the Combined 

Heat and Power Plant at Runcorn in Cheshire 

where residual waste that cannot be recycled 

will be processed into power. It is the largest 

waste management contract undertaken in 

Europe – around £3.8bil over the contract term 

of 25 years. According to international law 

firm Pinsent Mason who advised Viridor Laing 

(Greater Manchester) Limited on the financial 

close of the project after “more than two years 

of intensive negotiation” between the Greater 

Manchester Waste Disposal Authority (GM-

WDA) and the consortium.

Wasted Energy
In this new section, Would It Work Here, RFP Eco Build looks at  

projects from around the world to see whether the same techniques  

could work in other geographies to solve similar problems

“PPP can bring the most 

value to cash-strapped 

and experience-needy 

governments whose 

populations need 

infrastructure to develop.”

Closed in April 2009 the deal triggered a £640 

million construction programme to provide 

waste services for over 973,000 households in 

the Greater Manchester area, totalling around 

1.3 million tonnes of material each year. 

Through this contract the GMWDA will divert 

more than 75 percent of Greater Manchester’s 

waste away from landfill and create more than 

5,000 jobs for the North West region of the 

UK. Planning permission has already been 

granted for 20 out of 23 project sites, with 

construction expected to take five years.

While the contract cost works out at £1 per 

resident per week the GMWDA point out 

something that heads of Asia’s municipal au-

thorities would be well to advise their taxpay-

ing public: the cost of the project compares 

favourably with the cost of a “do nothing, build 

nothing” option which would cost an extra £2 

a week mostly in Landfill Tax and penalties.

David Hardy, Director of John Laing PLC, 

which provided a portion of the financing 

through a consortium of international banks 

said: “This is a fantastic example of how the 

public and private sectors can work together, 

particularly in the current tough financial and 

economic environment, to create forward-

thinking solutions that will benefit communities 

across the region.” 

D’Abreo outlines the technological details 

of the 23 facilities operations, which aim 

to achieve up to 50 percent recycling and 

composting of household waste by 2020 and 

eventually diverting 75 percent of Greater 

Manchester Municipal Solid Waste (MSW)  

from landfill. There will be two Mechanical & 

Biological Treatment (MBT) plants treating 

over 200,000 tonnes of MSW per year and a 

Materials Recovery Facility (MRF). Stipulated 

in the brief was also the anaerobic digestion 

of the organic and high-calorific fractions. Di-

gestate will be matured to produce a compost 

like material for landfill or Dewatered and dried 

using waste heat to produce a low calorific 

value fuel for further energy recovery. Metals, 

glass, aggregates and grit will be recovered 

for recycling. The Ineos Chlor combined heat 

and power (CHP) plant uses the biogas and 

solid refuse derived fuel (RDF) to generate 

green electricity, which at full capacity can 

process 420,000 tonnes of waste and pro-

duce 270,000 MWh of electricity and 500,000 

tonnes of steam per year. 

Would it work here?  
The verdict:
Its complex stuff but the expertise exists and 

it certainly fills a need. In his closing remarks 

D’Abreo states simply: “Landfill needs to 

go somewhere!” Dealing with MSW in this 

way significantly reduces land resource and 

acquisition issues associated with landfill. With 

organic and paper fractions of MSW in low, 

middle and high income countries significantly 

larger than other waste fractions, such as 

plastics, MBT and Energy-from-Waste (ERW) 

CHP becomes very attractive.

While “local and regional energy problems 

persist in many developing countries energy 

derived from ERW CHP can be part of the 

solution”. These technologies help to address 

both the logistical and environmental prob-

lems associated with increasing landfill issues. 

While the cost of the technology is too high 

for many governments “Involving the private 

sector through attractive, long term PPP con-

tracts can secure their investment, expertise 

and make this possible”.

More details of the deal structures can be 

found at the websites of Pinsent Masons, 

GMWDA and John Liang.

This is a fantastic example of how the public and private sectors can work together.

It is the largest waste management contract undertaken in Europe – around £3.8bil over the contract term of 25 years.
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: PRODUCTS

Green Options

Arper, Catifa 53

Arper’s vision is focused on continuous quality improvement, with 

meticulous attention to safety, ergonomics, health and the environment. 

Their commitment to the environment has awarded them the Environ-

mental Product Declaration (EPD) ecolabel, the Greenguard certifica-

tion, and the Good Environmental Choice Australia (GECA) certification. 

The long-standing icon of Arper, Catifa 53, has recently evolved into the 

latest versions with wood legs and ‘front face colour’ shell. Exclusively 

available at Materia.

Tel: +852 2868 0199

Email: info@materia.com.hk 

Web: materia.com.hk

Cohda Chair

The chair is hand woven using 100% recycled domestic plastic waste. 

The design uses no glues or additional fixings in its production. Cohda 

Chair has been widely recognised as one of the‘00s major iconic ECO 

products and was short listed in the category of “Innovation” in the 

House and Garden Classic design awards at London’s Victoria and 

Albert Museum. The chair is now available at ECOLS – No. 8 & 10 

Gough Street, Central, Hong Kong

Tel: +852 3106 4918

Email: info@ecols.com

Web: ecols.com

New IPAC 2-Series control processor is a compact, low-cost solu-

tion for many lighting and automation applications. The IPAC-GL1 

is designed for simple wall mount installation. Built-in relays, sensor 

inputs, plus Ethernet, Cresnet, and RS-232 ports enable connec-

tivity to all kinds of devices, controls, and networks. The onboard 

e-Control® Web server achieves complete integration as part of a 

facility-wide managed control network.

Tel: +852 2341 2016 

Email: support@crestronasia.com

Web: crestronasia.com

IPAC 2-Series - Lighting and Automation

Paper Saving Washlet

Incorporated into the washlet is a unique wand that allows water to be 

used for personal cleaning in a way that leads to a completely new level 

of hygiene and comfort. The warm water cleans far more effectively 

than paper ever could. Its temperature and flow is easily adjusted by 

remote control, and the wand self-cleans before and after every use.

It is the world’s most evolved toilet product: the epitome of how Clean 

Technology enhances the bathroom experience.

Tel: +852 2511 7368

Web: toto.com.hk

alternatives.

That ‘freshly painted’ smell is not a good thing.  not

Indoor air quality (IAQ) is often several times 

more hazardous to health than polluted outdoor 

air. Studies done by A00, a green architectural 

practice based in Shanghai, found IAQ in a newly 

Think about it?
Maggie Chan from Nippon paint explains that 

traditional interior paint containing heavy metals 

such as lead are extremely harmful to humans, 

the dust is harmful if inhaled and particularly 

noxious to babies who might eat chips of paint. 

tions. Though pr

it. People tend 

payback so much 

the line. When w

health zooms to 

super healthy op

such as products

 

Example

Insertion Type Rate (SG$) Size (mm) Color Details

Basic Package 200 Standard size - 
45 x 65

Black and White Includes company name listing, product features, certifications or 
awards, contact details in print booklet and on the web listing at 
ecopoint.asia. Plus 3 free copies of guide

Logo Package 400 Standard size - 
45 x 65

Colour and Bold 
Permitted

As basic listing plus colour logo company name.
Plus 3 free copies of guide

Quarter Page 
Advertisement

800 70 x 100 Full Colour & 
Design

As logo listing and full design over quarter page plus premium listing on 
the online guide. Plus 3 free copies of guide

Half Page 
Advertisement

1500 140 x 100 Full Colour & 
Design

As quarter page package over a half page plus premium listing on the 
online guide. Plus 3 free copies of guide

Full Page 
Advertisement

2600 140 x 210 Full Colour & 
Design

Full page advertisement at beginning of section plus premium listing on 
the online guide home page and basic listing in up to two sections.
Plus 10 free copies of guide

Prime position full 
page

3500 140 x 210 + 
45 x 65

Full Colour & 
Design

Full page advertisement in prime position at beginning of guide plus 
basic listing in up to two sections. Plus 10 free copies of guide

Individualised 
Promotion
(Cover logo, book 
mark, cover wrap) 

Auctionable Designed after 
confirmation

Full Colour & 
Design

Individualised promotional item plus internally a Logo package. 
*Note that there are only one each of these items.
Plus 10 free copies of guide

Sponsored Feature 5000 Two pages + 
45 x 65

Full colour & 
Design

Two pages editorial writed and designed for you by the EcoBuild 
Editorial team. Plus plus logo package in up to two sections.
Plus 10 free copies of guide

To ensure prime position book your space today!

* The retail price for additional copies is S$40/HK$200 per copy (with 20% discount for those who order 10 or more)
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BOOKING FORM
!"#$%&'()*+%,-. (Please use BLOCK LETTERS)      

First Name (Mr/Mrs/Ms/Miss/Dr): Last Name:

Job Title:  COMAPNY:

TELPHONE Direct Line::

Email:  FAX

PRODUCT / SERVICE NAME:  WEBISTE

$%'#*&+(#*+/")

Payment Options:  Please tick the relevant box to indicate your method of payment. Order will be confirmed once payment is received. If payment is not receved by stipulated cut 
off date the listing will not appear in the guide. Further Terms and Conditions available at www.ecobuildmagazine.com.

     INVOICE MY COMPANY
     Please invoice my company quoting the following reference: Please make your crossed cheque or bank draft payable to First Space Ltd. in SG$, US$ or HK$ 

only. Please contact First Space customer service for standard exchange rate. PLEASE mail your 

cheque or bank draft and booking form (including mailing label) to FIRST SPACE LTD, 
- 12/F Des Voeux Commercial Bldg, 212-214 Des Voeux Rd Central, Hong Kong
- #2213 Xuhui DistrctNo.500 Xiang Yang Nan Rd, Shanghai 200031, China
- 60 Kaki Bukit Place, #07-06 Eunos TechPark, Singapore 415979

    PAYPAL/CREDITCARD (Visa or MasterCard only)     

      Email address: _________________________________________________________    We will send you an email with a request for payment from you.

  

    

"0)*0()*+%,-.((Please tick the box to indicate the insertion type)

 

 

Product Description (max. 50 words and/or characters):  

  

       Basic Package (SG $200)             Logo Package (SG $400)             Quarter Page Ad (SG $800)             Half Page Ad (SG $1,500)      

       Full Page Ad (SG $2,600)             Prime Position Full Page (SG $3,500)             Individualised Promotion             Tell Your Story Sponsored Feature (SG $5,000)      

CHEQUE OR BANKDRAFT

For logo or advertising packages please email attachments to ml@ecobuildmagazine.com citing company and product name. Note Company details in CAPS above will be pub-
lished in the guide. Personal details such as name and email will not.

INSERT YOUR PROMOTIONAL CODE HERE: _________ 

FOR UP TO 50% DISCOUNT!

Products
    Building Controls & Automation 

Building & Construction Products - Exterior

Building & Construction Products - Interior

Energy Saving

Flooring

Furniture

Health and Well-being

HVAC&R

Indoor Air Quality

Integration Systems

Landscaping

Lighting

Monitoring & Measurement

Paving

Renewable Energy

Soft Furnishings

Technology/Software

Vertical Transportation

Wall Covering

Waste Management & Recycling

Water Efficiency

Water Treatment

The RFP EcoCity Guide will be split into magazine and classified sections for easy reference. The classified sections will be as follows:

SECTIONS - please choose up to three  

* The industry is moving so fast and it is sometimes hard to keep up. 

   If your product or area has not been covered by the above then please contact us

   and we will make sure we fit you in.

Resources
Associations, Institutes and NGOs

Education & Training

Publications

Green Building Location 

Hunting Supplement
An official guide to green buildings and developers 

in Asia sent to corporate end user occupiers and in-

vestors for use in their building selection process for

Office 

Retail 

Residential

Hospitality

Industrial Properties

Services
Architecture

Consultant

Contractors / Construction

Designers

Energy Management

Engineering

Environmental Management

HR and Recruitment

Landscaping & Master Planning

Legal, Financial & Insurance

Logistics & Supply Chain Management

Property/Facilities Management

Surveyors and Valuers

Systems Integrators

Testing, Measurement & Certification

    



Hong Kong
12/F, Des Voeux Commercial Ctr,

212-214 Des Voeux Rd Central

Sheung Wan

Hong Kong SAR

Tel: +852 2851 9923

Fax: +852 2851 9477

Shanghai
#2213 Xuhui Distrct

No.500 Xiang Yang Nan Rd

Shanghai 200031

China

Tel: +86 188 021 44428

Green Products

BEE inc 
Sustainable Engineering & LEED Consulting
www.bee-incorporated.com +86 21 32160892 

info@bee-incorporated.com

Engineering consultancy specialized in building simulations (en-

ergy, light, thermal, acoustical), commissioning & energy audits, 

and LEED Certification for all project types anywhere in the world.

 LEED 

LEGRAND

Lighting Management ( )
www.legrand.com.sg +65 6416 1588

Legrand’s solutions offer technical compliance on building en-

ergy efficiency requirements, but they also go further, enabling 

significant energy savings and cuts in running costs while creat-

ing a safer, more comfortable environment for building users.  

Innovasians Ltd
www.innovasians.com +852 34283102 

Innovasians Ltd develops eco and sustainable lifestyle 

products (everything you touch in the course of a day) through 

security the technology in raw materials. Innovasians supply 

Blue Chip clients. Innovasians implement license ‘gebinsbep’ 

to quailify this.

As Singapore’s property pioneer since 1963, 

City Developments Limited has been championing the 

development of Green Buildings for over a decade.

As we lead the transformation of Singapore’s 

cityscape, sustainable development remains our 

priority. We will continue to set new benchmarks in 

eco-innovation, quality and service excellence.

www.cdl.com.sg
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Logo Package
Size: 45 x 65 mm

4C Colour 

Incl. company basic list-

ing with colour logo.

Basic Package
Size: 45 x 65 mm
 

B/W Colour 

Incl. company name, 

product features, certifi-

cation or awards.

Half Page 
Advertisement
Size: 140 x 100 mm

4C Colour 

Advertiser to supply own 

artwork.

Quarter Page 
Advertisement
Size: 70 x 100 mm

4C Colour 

Advertiser to supply own 

artwork

SPECIFICATIONS

Published by
 
First Space Ltd

Singapore
60 Kaki Bukit Place
#07-06 Eunos TechPark
Singapore 415979
Tel: +65 6776 0363
Fax: +65 6748 6439

In association with

Print: 300dpi / CMYK  Recommended Formats: .pdf / .ai / .tif / .psd/ .jpg

and LEED Certification for all project types anywhere in the world.

Full Page 
Advertisement
Size: 140 x 210 mm

 
4C Colour 

Advertiser to supply own 

artwork
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